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More than 1,000 pubs close In

UK in one year - and it's about UK economic growth slows in second
to get worse quarter after rapid start to 2025

Britain braces for fresh wave of job

- . . - - - -
Sky-high alcohol duties losses: Hospitality and High St will be
There are other cost factors negatively impacting British publicans, including .

W sky-high alcohol duties (a tax imposed on alcoholic drinks). The UK has higher WO rSt h |t
beer duties than every EU country except Finland, where a state-controlled
monopoly is responsible for the sale of most alcoholic drinks. By HUGO DUNCAN
' : jl UPDATED: 16:29, 20 February 2026
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As cultural institutions pubs are harder to reopen than bars, and
lost sites are a loss to society

Between 2020 to 2025 Bars

% of sites newly opened 24% +4%,

% Net site loss -3‘% -11 0/0

8 025 Mislsen Consumer LLC. ANl Rights Resereed.
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) Coffee houses estabhshed themselves in cities. With a dlfferent character tq
and atmosphere to that of pubs, the nature of drlnklng establishments began
to change Now pubs were no longer the only pIaces people could go to eat
or dnnk they had to buck their ideas up.

1650

 The Golden Age was over. The number of pubs began to decline and
continues to do so. | ‘
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Economic depressron which unfortunately for the brewers of beer stopped |
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, - When asked if pubs are 1mportant in brmgmg

Accordlng to pollmg undertaken by YouGov for the

report L 2% of people felt the impact of pubs
w7 to commumty life to be pOSltlve..x R
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people together, more than four-m-ﬁve (81%) e

of British adults agreed they are,
Wlth ]ust 14% feehng that they are not
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v Nearly three quarters (73 percent) of British adults felt

. that pubs help combat loneliness in thelr local area. w =

,3'."".?:’,‘,.'”}?%:‘5«-
J Among pro- commumty act1v1t1es supported by local pubs, = *

nearly half (42%) of people were aware of pub events . | 2
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J More than a quarter (27%) knew of local pubs that supported
" charitable causes and close to one in five, . e x o

N AN
K 5 e
— " M et

\/ 19% ’ knew of local pubs that supported vulnerable people
‘ in thelr avea. EpEIte do SRR Aot s
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| like the atmosphere

It is within walking distance from my house

It is the closest pub to my house

It has a good choice of drinks

It is the best pub in my local area

It has a good choice of food

It's an important part of my local community

| have a good relationship with the landlord/staff
| have a good relationship with fellow visitors
It attracts people that are similar to me

It shows live sports

It holds events | enjoy (e.g. music/quizzes)

It is close to my place of work

12%
8%

Why is that specific pub your ‘local’

25%

The core factors when choosing a ‘local’ are the offering, led by atmosphere, i1
and proximity. Community aspects are also cited by a quarter of respondents L 1

24%
24%

21%
19%

50%
47%
38%
35%

30% Offering

30%
Proximity
Community
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Despite our differences in usage, there is a commonality

“Part of the community. A welcoming environment where
one can relax and chat, watch some sports, have a pint and
wind down. Hopefully with no loud kids running around.”
“Good opportunity to socialise with friends. Enjoy it
more when there is live football on and we can watch

“Apub is a gathering space for communities the game together with a few drinks and food”

that's built around food, alcohol, and comfort.”

“It's really good place to socialise with other people
“i enjoy spending time with my family eating and friends and have a good dance and have a good
food, playing pool watching the football, i time with new people”
have memories of family time”

“The pub is a great place to socialise and hang out with friends and
“It is a British tradition and part of family. Whenever there are special events on such as live sports or
our culture, good and bad” pub quiz, the atmosphere is even better. | love going for a few drinks

at the pub but still being in bed at a reasonable hour.”

© 2025 Neetsen Consumney LLC. Al Rights Resarved.




PUBS POWER BRITAIN

From grain to glass, a £34 billion 1ndustry supporting over one million jobs and

dellverlng vital social value in every UK constituency.

66 For every £1 invested in pubs,
£8.28 of social value is

returned to communities.??
“45,000 pubs and 1,800 breweries

underpin local economies
across the UK.

6 6 Two-thirds of adults say their local pub

is vital in tackling loneliness
and social isolation.

©6 The sector generates £18 billion in tax
and supports 1 million jobs nationwide.99

£34. 3bn contribution to UK economy (GVA)

~f
Oin10

pubs serve no & low
alcohol options

49%

of the workforce
aged 1624

750%

growth in no & low
volume since 2013
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",,,_9 Heineken to invest £40,000,000 to reopen dozens of
e pubs and create 1,000 jobs

Published May 5, 2025 3:54pm Updated May 5, 2025 3:56pm

v \ Danny Rigg and Sam Courtney-Guy
\4

0000 Vote of Confidence in the Great

British Local and Reaflirms
Unwavering Support for Pub and Bar
OWners

This investment is part of multiple global efforts to improve social spaces and promote real-life
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Heineken to reopen more than 60
closed pubs

Amble, Northur land, reopened in April following investment (Picture: PA)

Heineken to create around ,000 jobswith £40m
pub investment
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People still love the pub

People still prioritise the pub and regular drinks are back on the rise,
ahead of special occasions

If your disposable income is reduced as a result of rising costs, which of the following do you plan to priontise for spending
over the next 12 months? (Select 5 only)

Chg. vs Last

44%
Clothing |§ ] 31% l \

International holidays J§ | 28%

Home improvement 28%

Domestic holidays | 27%

Day trips (including sport and | Iy
: 26%
leisure activities) 4]

Vehicles ,

socials
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Quality
Serve

Reason for On Trade Venue Choice

40% of people visit a pub because it
provides a safe and comfortable
environment

It's my It's in a Convenient
Regular/Local Location

Over 30% are looking for outdoor
space with a beer garden

Quality of TheR lity of
Staff/Service = a??rierﬁg: s

31% say that the quality of a pint
drives them to an outlet - 28% due to
the quality of food on offer

STAR

—PUBS —
sentative UK CONSUIMErs Source: Worldpanel by Numerator — Alcovision Panel | 12m/e 30.06.25
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There is a Bright Future For The Great British Pub

Right operator
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Independent in e
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PROUD TO PARTNER WITH
NATIONAL PUBWATCH

C_) out ta e
& " e, | NATIONAL
? MO S PUB
"> %
S 5 WATCH
QO,. ‘(‘Q stronger together
Sat Br'\‘:“f’ :

Safer Pubs. Stronger Communities. Responsible Retailing.

Supporting licensees across the UK to create welcoming, safe social spaces.
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