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WHO WE ARE
  

• The Portman Group was established in 1989 to ensure that alcohol 

producers do all they can to promote the responsible use of alcohol.

• We are the self-regulator for the naming, packaging, promotion and 

sponsorship of alcoholic products in the UK and are also the industry’s 

leading voice for social responsibility.

• Our founders came with a vision to reduce harm and demonstrate 

the industry’s commitment to behave in the right way.

• We act as a bridge between industry and UK Government to 

increase awareness and raise standards.

• We provide guidance, advice, training and best practice standards 

for labelling for all who market alcohol in the UK.



25 + YEARS OF 

THE  PORTMAN 

GROUP CODE
  

• Unique and world leading Code. Applies to the whole of the sector 

and the role of the Code is referenced in the Guidance of the 

Licensing Act 2003.

• From inception the Independent Complaints Panel, made up of lay 

members, has applied the Code and reviews products.

• The Panel is led by the Chair Rachel Childs, a former headteacher 

who also sits on the Advertising Advisory Committee and Nursing 

and Midwifery Council.

• Deputy Chair David McDonald is a former senior Scottish police 

officer, and a senior officer within the Glasgow Alcohol and Drug 

Partnership.



KEY ICP

DECISIONS
  

• Over 170 irresponsible and inappropriate products have been 

re-branded or removed from the market. 



LABELLING  

• Providing free advice to the 

industry on the labelling best 

practice guidelines

• Convening the sector to 

engage with four nations. 

• Research to balance the 

debate and demonstrate the 

sector is delivering.  

Revising the best practice in 2022

Supporting the wide adherence to best practice   



KEY TRENDS IN 

ALCOHOL HARM
  

* drinking over 6-8 units in a single session



KEY TRENDS IN 

ALCOHOL HARM
  



TRENDS IN 

LOW AND NO 

PRODUCTS

Key findings from sixth annual Portman Group-YouGov survey of UK 

public attitudes to low and no products

* Incorporating those who responded drinking low and no alcohol either ‘regularly’ or ‘occasionally’. 

** Removing those who did not drink alcohol before first trying a low/no alternative.



TRENDS IN 

LOW AND NO 

PRODUCTS

Whilst driving home safely and not drinking excessively remain the single 

most cited reasons for choosing a low and no option, they also reflect an 

increasingly health-conscious public

* Incorporating respondents who cited short-term (17%) and long-term (13%) physical health problems; and 

‘illness / medical reasons’ (7%).



IMPACT OF 

COVID-19

The hospitality sector bore the brunt of lockdowns during the 

pandemic, but also stepped up to support local communities.

However, there has been a lasting impact on the night-time economy.



TACKLING 

MISUSE - MINORS

• We can celebrate the huge fall in underage drinking across the UK, 

thanks in part to the success on industry efforts to prevent access in 

shops, pubs, bars and nightclubs.

• However, pockets of higher harm still exist across the country. 

• Further efforts to tackle this include the adoption of new age verification 

technology and digital ID – across both the off-trade and on-trade in the 

night-time economy.

• Industry-funded schemes such as Community Alcohol Partnerships 

remain vital in terms of diversionary activities as well as helping support 

parents in terms of alcohol and their children.

Underage drinking falling, but we must not be complacent



TACKLING 

MISUSE – 

ANTISOCIAL 

BEHAVIOUR

• Official statistics pre-pandemic showed an ongoing decline in overall 

alcohol-related violence and anti-social behaviour.

• Anecdotal evidence post-lockdown suggests an uptick in anti-social 

behaviour across the UK – though yet to be backed by official 

statistics. 

• The need to promote a safe, welcoming and vibrant night-time 

economy matters more now than ever given widespread closures of 

venues across the industry.

Huge falls recorded across the UK, but post-lockdown are we 
seeing ‘Badly Behaved Britain’?



REDUCING 

HARM – 

PARTNERSHIP 

WORKING

• Recognising the ongoing importance of schemes such as Pubwatch, 

alongside their peers across the Local Alcohol Partnerships network.

• Highlighting the need for constructive partnerships with local 

authorities and the police to embed these organisations into local 

communities. 

• Ensuring greater support and co-ordination to achieve the shared 

goal of tackling anti-social behaviour and fostering a safe and 

prosperous night-time economy. 

Supporting the wide adherence to best practice   



REDUCING 

HARM – HEAVIER 

AND MORE 

HARMFUL 

DRINKERS Barriers can include: 

• The stigma and fear of consequences around alcohol misuse.

• Some people may face multiple co-existing issues, including 

mental health, poverty and homelessness.

• Services are hard to navigate and may not meet individual needs 

by being inflexible and/or inconvenient.

CFE Research - Breaking down barriers to treatment



REDUCING 

HARM – 

TACKLING 

BARRIERS



REDUCING 

HARM – RAISING 

AWARENESS

• Pointing consumers to sources of further information or support.

• Offering greater choice of lower strength alcohol products; smaller 

serving sizes (125ml glass for wine); and greater array of low and no 

alcohol alternatives.

All have a role to play in fostering moderate drinking and tackling 
harm



REDUCING 

HARM – KEEPING 

FOCUSED ON 

MISUSE

• There has been a general move from some organisations and 

campaigns to focus on reducing alcohol use generally rather than 

focusing on tackling alcohol misuse.

• This approach fails to recognise that, overall, UK adults drink 

responsibly and ignores the behaviour of the moderate majority. 

• This fosters divisiveness, undermining and diluting focus away from 

pragmatic actions to target and tackle harm. 



Q&A  



General enquiries

info@portmangroup.org.uk

Product advice

advice@portmangroup.org.uk

Offices

201 Borough High Street, London SE1 1JA

Quartermile Two, 2 Lister Square, Edinburgh EH3 9GL

mailto:info@portmangroup.org.uk
mailto:advice@portmangroup.org.uk
mailto:info@portmangroup.org.uk
mailto:advice@portmangroup.org.uk
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