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* Alcohol consumption is down a further 4.5% on last year and down 16%

since 2004

e 79.5% of people are drinking within recommended weekly guidelines....i.e.
drinking responsibly

* Drinking by school pupils has fallen again from 13% last year to 12% this year
— a fall of more than 50% since 2003.

* 7% of pupils said they usually drank at least once a week, compared with
20% in 2001.

* Average consumption is 15.6 units for men and 9.5 units for women...well
within weekly guidelines

 The number of people who have heard of units has increased from 79% in
1997 to 90%

* The number of people who understand how many units are in their drink
has increased from 61% in 2007 to 65%
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'DIAGEO

Our STRATEGY is to focus our attention on the three major alcohol related
issues in the UK:

1. Underage drinking

2. Binge drinking and alcohol related anti-social behaviour.

3. Longer term health harms

Our TACTICS are to fund, support and/or deliver campaigns and programmes
which address the above, namely:

1. Alcohol awareness and education for under 16s

2. Initiatives focussed on the Night Time Economy (NTE)

3. Working with our customers and others to raise awareness of alcohol issues
with over 25s

The OUTCOMES we want to contribute to are:

1. Areduction in under 16’s drinking and later onset of first unsupervised drink

2. Areduction in binge drinking and related anti-social behaviour in the NTE

3. Areduction in alcohol related hospital admissions and alcohol related
deaths.
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* Over 80% of labels with Health Warnings by Dec 2013

* Unit information in the on and off trades

* Prevention of underage sales

* Ongoing support for Drinkaware

* Further action on advertising and marketing (sponsorship)
* Support for local schemes to tackle alcohol harm
 Remove 1 billion units from the market by 2015

* Funding of NOFAS for 3 years

* Funding of Best Bar None for 3 years
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1. Alcohol Awareness
for under 16s
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* Mix of drama and workshop

* Delivered to 210,000 pupils
aged 12-14 in 1700 schools

* Enables young people to
understand the facts, risks,
causes and consequences of
alcohol misuse
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"Better education plays a vital part in tackling binge-
drinking and irresponsible attitudes towards alcohol.
Programmes like ‘Smashed’, which engage young people
through drama, provide an interesting way to make some
of these important issues more relevant, and | welcome
Diageo’s support for the project. It is great to see the
students get involved and take the issues discussed
seriously.”

Home Secretary, Theresa May MP
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SHAHRP

School Health and Alcohol Harm Reduction Project

2,200 pupils

In:tuition @ @ 0nspire

@Oreative  4.400 pupils
@@ {Jeaching

to make learning fun
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Don’t pass it on!

It Is against the law to buy or fry to buy alcohol for someone who s under
18 years old.

Anyone caught buying or selling alcohol fo young people could face a
£5000 fine and a criminal conviction.

If you know who is doing this = call the independent charity
Crimestoppers anonymously on 0800 555 111.

We don't need to know who you are, just what you know.

Crh t ridng in park hip with Fite Alicohel Partnership Project and Diages
N5 T T (TR
DIAGEO | a03ss i ALY

www.crimesfoppers-uk.org
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* Youth diversionary project for
high school students in Angus

* Run by former professional
motorcycle rider with
Community Police Officers
and school staff

* Recondition old motorcycles
to make them trackworthy

* Pupils act as pit crew at races
all over the country

e Learn trust, confidence, life
skills, teamwork, right and
wrong, presentation skills.
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DIAGEO The funding for this project

GREAT BRITAIN will enable us to employ two
full time equivalent young
people’s workers who will run
outreach, prevention and
education work targeted at
young people who are, or
who are at risk of developing,

addaCtiOn alcohol misuse problem:s.
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2. Initiatives aimed at
the Night-time
economy
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Bruce Brodie .
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a Street Pastors
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we |INITIATIVES FOCUSSED ON THE NIGHT TIME ECONOMY -
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Street pastors are a feature of our night
time streets. They CARE for, LISTEN to
and HELP anyone in need. They are a
reassuring presence in many towns and
cities and are part of a stronger
infrastructure for safety.

* 10 years

* 12,000 volunteers in UK

e 270 towns and cities in UK
e 100,000 pairs of flip flops
* 8 countries
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" Unbooked minicabs =N
~-aren’t safe
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Download our free Cabwise'app to book

a minicab in three easy steps

‘;: o

TRANSPORT
MAYOR DIAGEO
OF LONDON  guranmn FOR LONDON

EVERY JOURNEY MATTERS

A booked minicab is booked in advance
with a licensed minicab firm so your journey,
driver and vehicle can be traced.

A booked minicab is not:

 a minicab driver who approaches you

* a minicab you approach on the street

* someone with a clipboard outside a club or bar

i BRITISH %7, METROPOLITAN CITYLONDON
AT POl Ok #  poLICE v¥ POLICE
S : A P
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: THINKHOWYOUDRINK ll;u
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The insight

* Young adults want the social acceptance of their friends

« Our target sub-group, ‘Irresponsible Shamefuls’ drink to build social
confidence and do feel ashamed of drinking too much (especially losing
control in front of friends), yet blame alcohol (not themselves) for how they act

The brief

« We want to show that drinking to excess can lead to shame & embarrassment
in front of your friends (a loss of social credit)

» Because people don’t take personal responsibility for how they act and instead
blame alcohol for the consequences of drinking too much

The ONE THING we should do/say

* You don’t want to be the person that ruins the evening for your friends by
drinking excessively
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|, 164, 383 5,199 480 views

VIEWS

30” spot shown across all 88
NUS campuses during Sept.
Static ad shown promoting

English version — 960, 000 Ask Dave
German version — 178, 000 Do you embarrass your friends?

Dutch & Danish versions —
25, 000

Mana
Economics Student ’ N OSE DI VE

B Ask Dave at www.drinkscalculator.com
#THINKHOWYOUDRINK

© Diageo 2013
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NITIATIVES FOCUSSED ON THE NIGHT TIME ECONOMY -
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2011

Why let good times go bed?
Try o mako every third drink a softone
for tha fucts_ drinkaware.co.uk

ANew Yearyou
can'tremember

A New Year you'll
never forget

Enjoy free London travel

this New Year's Eve
Sponsored by Diageo

Don't see a great night wasted

QJ,AQ‘EWQ %\m R s €= Goria BELL'S

Transport
for London

MAYOR OF LONDON

ON TUBE * BUS * TRAMLINK * DLR
FROM 23.45 - 04.30

ree Travel Home on New Year’s Eve with TFL

I 1Y “SA i i—— -

2012

SomeEREE
New Year'SsEve

..1S better
than others

Drink responsibly, and enjoy free’
London travel this New Year’s Eve
Sponsored by Diageo

Onbus, Tube, tram and DLR services from 2345-0430

and London Overground until last train times.
Visit tfl.gov.uk

DIAGEO m @S\  MAYOR OF LONDON -e-:;:’,’_‘,’:;;"

drinkaware.co.uk tom s

WHEN YOU MISS THE
COUNTDOWN BECAUSE YOU
CANT STAND UP

&
rdo it this festive period #ThinkHowYouDrink

Enjoy free travel home this NYE. Sponsored by Diageo.

Gapialn gty Transport
DIAGEO o B vuuvon or tonoon O 08

drinkaware.co.uk f te fas

Visit th govik NPp— i o bt
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3. Alcohol Awareness
with over 25s
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What's your
DRINKiQ?

What's your
DRINKiQ?

What's your
DRINKiQ?

DIAGEO
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DrinklQ with Sports professionals
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DON'T LET ALCOHOL MAUL gyremr
YOURPERFORMANCE ~  eisin

THE GUINNESS DRINKiQ PROGRAMME IS KICKING HANGOVERS Five reasonsto
INTO TOUCH BY EDUCATING PLAYERS ABOUT EXCESSIVE DRINKING [l

L M 12

GUINNESS ¥ RUGBY

MADE OF MORE

01\ HANGOVER
In this spart of hard-knocks 10 Men's Health readers, Led by toxin, and in excessive quantities Aleohol eonsumptio
A player's abity to recover is Saracens coach Kevin Sorrelland it willinhubit your ability to digest red
paramount. Guinness and players Kelly Brown and Marcelo  macronutnents such 4s protein, perform;
DRINKIQ have teamad up to Basch they were dressed in which s used In muscle growth
educate players about the hoated jeckets, heer goaghes and repair folowing a tough 02\ REACTION TIME
impactsof alcohol notonlycan  and used a weighted ball raising — game of rugby.” e pant
it harm a player’s performance awareness of the effects of After the session, competition '
but also impairs thair decision: akeohol by simulating a hangover.  winnars Jon Edwards and Tom
making, which can lead toletting ~ Saracens nutritionist George  Kair ware keen to share what
down teammates. Morgan explained, "Alcohol they had learned. Tom, a personal 03\ INJURY
A'morning after the night dampens your body's ability to trainer, sakl: “Understanding the Recovering fromm

before’ sesslon was designed for  operate at its peak. Alcohol is 8 effects of alcohol on performance
is helpful for my job.

“The most important thing
| picked up was Just how the 04\ GROWTH HORMONE
metabolic effects of alcohol stil MGH sacrat
affect your body’s performance
well after your night out.”

Jon than summed up the
event, saying: “The message 08\ STAMINA
is to drink responsibly the
night before, or stick to water
if you want to be on your best
form for your team!"

0 neaded to

WHAT’S YOUR DRINKIiQ?

Mast mpartantly you wont

@A QLR -V =® 8 8 wrs
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DIAGEO

Drinks frm sponsors midwife training SSple

on dangers ofaleoholin pregnancy 8 | Ml ig ' DiagEO’S comm itment
--.m-w-;:u'-’ ( : m " nanc> " 2o 01 it e 116 EXEmhus .
| Drnks firm Diageofunds pregnancy health is to fund Fetal Alcohol

LR initiative

1iiktila[aaalllail Syndrome Training to
ool e b
hanhoﬂedb\dnnksglanl 3 years to enable them
- Crite ine up asalcohol gant m';f;r'la:h-ealt.}.rcamp&gn_
awareness and FAS
, sessions to 1million
as it will potentiall
oA save many babies

G rinks company Diageo s o pay ot
I f 1o
s L 10,000 midwives over
Drkes fm Drageais o  scheme o Y o :E:E:::::.:. °
to deliver alcohol
nei e yars 1o make - Government turn to Guinness brewer o wam againstthe dangers f drinking while pregnant
| hugely important,
mums- to- be.

from being born
with foetal alcohol !
syndrome.

Soot st o Ban e atanogame |
mly” '

UK e ﬂﬂ. = DIAGEO EE

[AEENEWS 07:08
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sse ALCOHOL AWARENESS WITH OVER 25s — Partnership with
British Liver Trust and Prima Magazine

[f youre drinking this commons

MuCh every evening,
you're drinking
too much. T

Last Noscmbcr we asked you to tell us about vour
habits. Almost 2000 of you responded and
ts make worrying reading. We're drinking
much morc than we used to, so's ould we be

concemned for our health?
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REASONS WHY WOMEN CAN'T

DRINK AS MUCH AS MEN

By Prirna’s Dr Sxah Brewes :‘u:ﬁ )wzm agrrg
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award

Sodial responsibility is an imporfant issue and Diogeo Great Britain is locking for Scottish
operators of all sizes who lead in this field and provide a model for the entire industry. There
are two awards up for grabs, one for businesses with up to 4 stores and one for businesses with
5 stores or more. The winners of the Social Responsibility Award will show an awareness of
best practice in alcohol retailing. They wil have systems in place to ensure that every part of the
operalion is run in a sodally responsible fashion and that every member of staff understands
the business's policies and pradice.

Judges will look in particular for: TWO AWARDS:
& Awareness of all requiremants under licensing and other laws.

& Awareness of national and local pelicles and guidelines from drinks
Industry erganisations, local licensing and other autharities. » More than one store

& A robust system to prevent underage drinks purchase and clear communication of the policy. business
& Rasponsible display and prometion of alcohol.

& A monltoring system for incldents and resolulions.

& Good use, where appropriate, of sacurlty technology.

& Tralning programmas that ensure staff are aware of thair responsibliities and vse best practice.

@ Cooparation with kocal naighbours fo minimise disturbance, liter stc.

& |nvolement In local Inltiatives Iike Crimestoppers.

& |nvolement In positive local programmes which benefit looal social Iife and community health, like kacal festivals and gaka
darys, sports events elc.

» Single store business

sponsored by

Diages Great Britin is the mainkind sales and marksting compony of Diages pk. Cre
DIAG EO af the world's leading corsumer geods companies, Diagao opernates in more than 200
T counirias, wih a strong amoy of brands, a long track recard of industry leadership in
U i BELS i TRy ool Corporte Social Responsibility and an ambifious growth stategy

why -«rwd'awrwm? The compary invests heavily bahind proven advedising, prometion and inncvation fo ensure

e its brands - which inclide Smimeff, Guinness, Bells, Gordor's, M ‘s Spiced and Baileys
- are in the minds of Seottish consumers all year round. This is combined with streng parmerships with the trade and communities and a
lang-term focus on resporsible marksting and the prometion of msponsible drinking

DIAGEO

Social Responsibility
Award

The winner of the Social Responsibility Award will show an awareness of best practice In alcohol retaling and

will have systems In place to ensure that every part of the operation Is run In a sockally respornsible fashion and
that every member of Stalf understands the outlet’s policies and practice.

Judges will look In
particular for:

* Avareness of and adherence toall
requirements under kcersing and
other lawes

* Mvareness of ratora nd loal
pobicies and quiddines fom
dnirks industry orgenisations, Jocal
foensing and other athorbes.

* A robuzt sysem 1o provent
underqe dinks purchase and chear
communication of $he policy

* ieporsble digply, pricing and
promotion of doohal

* A chay syem for dealing with
cifficuites thet can anise in licensed

premeses, incuding aztomeswho
become ntowaried
* A monionng system for incidents and resolutions
* Good use, where sppropnate, of seaunty technology
Ongnal actwities that really drive the so0al resporeibility agend - wihat sets you apart
fom your competitors?
Traning programmes that ersure Zaff are aware of ther seporaitilities and e best
pchoe Good licersed trade operatorns
* Good rektiorstips with local police and bodies Bz Somnsing forurs have always shown 2 sockly
* Good cortrols and sestems for oot and deperal of cstomens
* Cooperaion with local naghbours to minmee disturbence, itter, aic
* volvement n o rtisthves e ubwatch, Cimestoppess and Best Bar None
* volvement in postive local programemes which benedit local social and community ife

sitn |
{{(Cr/{/'//\'

0103

responsile
attitude to alcohol retafing, It

makes good business sense.

SUN and Diageo Great Sritain are
iooking for Scottish venues who
fead In this fieid and provide a
model for the entire Industry.

Sponsored by
DIAGEO W o BELS Bedei T e

PP e
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The OUTCOMES we want to
contribute to are:

1. Areduction in under 16’s
drinking and later onset of first
unsupervised drink

2. Areduction in binge drinking
and related anti-social
behaviour in the NTE

3. Areduction in alcohol related
hospital admissions and
alcohol related deaths
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T TN T

The OUTCOMES we want to The Results
contribute to are:

1. Areduction in under 16’s 1, Drinking amongst 11-15 year olds
drinking and later onset of first has reduced from 26% in 2003 to 10%
unsupervised drink last year. Age of first drink from 13.8

to 14.7 yrs over 3 years.

2. Areduction in binge drinking 2. Binge drinking down 18% since
and related anti-social 2006. Anti-social behaviour —
behaviour in the NTE drunkenness, rowdiness, noise etc.

has seen a fall two and a half times
larger than that of total crime.

3. A reduction in alcohol related 3. Alcohol deaths down by 0.5% and
hospital admissions and alcohol related hospital admissions

alcohol related deaths down by 3%
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