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NEGATIVE MEDIA COVERAGE OF ALCOHOL 



ALCOHOL CONSUMPTION TRENDS IN GREAT BRITAIN 

• Alcohol consumption is down a further 4.5% on last year  and down 16% 

since 2004 
• 79.5% of people are drinking within recommended weekly guidelines….i.e. 

drinking responsibly 
• Drinking by school pupils has fallen again from 13% last year to 12% this year 

– a fall of more than 50% since 2003. 
• 7% of pupils said they usually drank at least once a week, compared with 

20% in 2001. 
• Average consumption is 15.6 units for men and 9.5 units for women…well 

within weekly guidelines 
• The number of people who have heard of units has increased from 79% in 

1997 to 90% 
• The number of people who understand how many units are in their drink 

has increased from 61% in 2007 to 65%  
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too much 
 
too often 
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DIAGEO GB – APPROACH TO  ‘ALCOHOL IN SOCIETY’ 

Our STRATEGY is to focus our attention on the three major alcohol related 
issues in the UK: 
1. Underage drinking  
2. Binge drinking and alcohol related anti-social behaviour. 
3. Longer term health harms 
 
Our TACTICS are to fund, support and/or deliver campaigns and programmes 
which address the above, namely: 
1. Alcohol awareness and education for under 16s 
2. Initiatives focussed on the Night Time Economy  (NTE) 
3. Working with our customers and others to raise awareness of alcohol issues 
with over 25s 

 
The OUTCOMES we want to contribute to are: 
1. A reduction in under 16’s drinking and later onset of first unsupervised drink 
2. A reduction in binge drinking and related anti-social behaviour in the NTE 
3. A reduction in alcohol related hospital admissions and alcohol related 

deaths. 
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RESPONSIBILITY DEAL – ALCOHOL PLEDGES 

• Over 80% of labels with Health Warnings by Dec 2013 

• Unit information in the on and off trades 

• Prevention of underage sales 

• Ongoing support for Drinkaware 

• Further action on advertising and marketing (sponsorship) 

• Support for local schemes to tackle alcohol harm 

• Remove 1 billion units from the market by 2015 

• Funding of NOFAS for 3 years 

• Funding of Best Bar None for 3 years 



DIAGEO GB – APPROACH TO  ‘ALCOHOL IN SOCIETY’ 



ALCOHOL AWARENESS FOR UNDER 16s – ‘Smashed’ 

• Mix of drama and workshop 
 

• Delivered to 210,000 pupils 
aged 12-14 in 1700 schools 
 

• Enables young people to 
understand the facts, risks, 
causes and consequences of 
alcohol misuse 
 



ALCOHOL AWARENESS FOR UNDER 16s - Smashed 

"Better education plays a vital part in tackling binge-
drinking and irresponsible attitudes towards alcohol. 
Programmes like ‘Smashed’, which engage young people 
through drama, provide an interesting way to make some 
of these important issues more relevant, and I welcome 
Diageo’s support for the project. It is great to see the 
students get involved and take the issues discussed 
seriously.”   
Home Secretary, Theresa May MP 



SHAHRP, In:tuition & SFP 10-14 

2,200 pupils 
 
 
 
 
 
 
4.400 pupils 
 
 
 
 
 
1,700 children 



TACKLING PROXY PURCHASE 



ALCOHOL  AWARENESS FOR UNDER 16s - Hedzup 

• Youth diversionary project for 
high school students in Angus 

• Run by former professional 
motorcycle rider with 
Community Police Officers 
and school staff 

• Recondition old motorcycles 
to make them trackworthy 

• Pupils act as pit crew at races 
all over the country 

• Learn trust, confidence, life 
skills, teamwork, right and 
wrong, presentation skills. 
 



+ 

+ 

The funding for this project 
will enable us to employ two 
full time equivalent young 
people’s workers who will run 
outreach, prevention and 
education work targeted at 
young people who are, or 
who are at risk of developing, 
alcohol misuse problems.   

ALCOHOL  AWARENESS FOR UNDER 16s - Addaction 



DIAGEO GB – APPROACH TO  ‘ALCOHOL IN SOCIETY’ 



INITIATIVES FOCUSSED ON THE NIGHT TIME ECONOMY -   

DIAGEO NATIONAL PUBWATCH AWARDS 



INITIATIVES FOCUSSED ON THE NIGHT TIME ECONOMY – 
Support for Cheltenham Festival   

3,000 

15,000 



INITIATIVES FOCUSSED ON THE NIGHT TIME ECONOMY -  
Street Pastors 

 

Street pastors are a feature of our night 
time streets. They CARE for, LISTEN to 
and HELP anyone in need. They are a 
reassuring presence in many towns and 
cities and are part of a stronger 
infrastructure for safety. 

• 10 years 
• 12,000 volunteers in UK 
• 270 towns and cities in UK 
• 100,000 pairs of flip flops 
• 8 countries 



INITIATIVES FOCUSSED ON THE NIGHT TIME ECONOMY -  
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INITIATIVES FOCUSSED ON THE NIGHT TIME ECONOMY -  
THINKHOWYOUDRINK 

The insight 
• Young adults want the social acceptance of their friends 

• Our target sub-group, ‘Irresponsible Shamefuls’ drink to build social 

confidence and do feel ashamed of drinking too much (especially losing 

control in front of friends), yet blame alcohol (not themselves) for how they act 

 

The brief 
• We want to show that drinking to excess can lead to shame & embarrassment 

in front of your friends (a loss of social credit)  

• Because people don’t take personal responsibility for how they act and instead 

blame alcohol for the consequences of drinking too much 

 

The ONE THING we should do/say 
• You don’t want to be the person that ruins the evening for your friends by 

drinking excessively  

 

 



INITIATIVES FOCUSSED ON THE NIGHT TIME ECONOMY -  
THINKHOWYOUDRINK 

1, 164, 383 
views 
 

 

 

 

 

 

 

English version – 960, 000 

 

German version – 178, 000 

 

Dutch & Danish versions – 
25, 000 

5,199,480 views 
 

 

30” spot shown across all 88  

NUS campuses during Sept. 

Static ad shown promoting  

Ask Dave  



INITIATIVES FOCUSSED ON THE NIGHT TIME ECONOMY -  
One Two Many 



INITIATIVES FOCUSSED ON THE NIGHT TIME ECONOMY -  
Free Travel Home on New Year’s Eve with TFL 

         2011                                      2012                                   2013 



DIAGEO GB – APPROACH TO  ‘ALCOHOL IN SOCIETY’ 



ALCOHOL AWARENESS WITH OVER 25s –  
Asda in-store Partnership 



DrinkIQ with Sports professionals 



ALCOHOL AWARENESS WITH OVER 25s - NOFAS 

Diageo’s commitment 
is to fund Fetal Alcohol 
Syndrome Training to 
10,000 midwives over 
3 years to enable them 
to deliver alcohol 
awareness and FAS 
sessions to 1million 
mums- to- be. 



ALCOHOL AWARENESS WITH OVER 25s – Partnership with 
British Liver Trust and Prima Magazine 



AWARDS SPONSORSHIP 



SO……ARE WE MAKING A DIFFERENCE? 

The OUTCOMES we want to 
contribute to are: 
 
1. A reduction in under 16’s 

drinking and later onset of first 
unsupervised drink 
 
 

2. A reduction in binge drinking 
and related anti-social 
behaviour in the NTE 
 
 
 

3. A reduction in alcohol related 
hospital admissions and 
alcohol related deaths 
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The Results 
 
 
1, Drinking amongst 11-15 year olds 
has reduced from 26% in 2003 to 10% 
last year. Age of first drink from 13.8 
to 14.7 yrs over 3 years. 
 
2. Binge drinking down 18% since 
2006. Anti‐social behaviour – 
drunkenness, rowdiness, noise etc.  
has seen a fall two and a half times 
larger than that of total crime.  
 
3. Alcohol deaths down by 0.5% and 
alcohol related hospital admissions 
down by 3% 



Thank You 


